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RECOVERY AND REBUILDING
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RECOVERY AND REBUILDING



ACCESSIBILITY AND INDEPENDENCE
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ACCESSIBILITY AND INDEPENDENCE



IMPROVED RIDER EXPERIENCE
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IMPROVED RIDER EXPERIENCE



COMMUNITY AND QUALITY OF LIFE
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COMMUNITY AND QUALITY OF LIFE



FEEDBACK THEMES (OVERALL)
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NEXT STEPS
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SOCIAL PARTNERSHIP
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https://eatdrinkandseeoly.com/
https://eatdrinkandseeoly.com/
https://www.facebook.com/reel/476333971803839
https://www.facebook.com/reel/2220303031661233
https://www.facebook.com/reel/1616613932534771


IMPACTS AUGUST - OCTOBER



IMPACTS CONTINUED
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