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About the Authors  

The Center for Economic and Business Research is an outreach center at Western Washington University 

located within the College of Business and Economics. In addition to publishing the Puget Sound 

Economic Forecaster, the Center connects the resources found throughout the University to assist for-

profit, non-profit, government agencies, quasi-government entities, and tribal communities in gathering 

and analyzing data to respond to specific questions. We use a collaborative approach to help inform our 

clients so that they are better able to hold policy discussions and craft decisions. 

The Center employs students, staff, and faculty from across the University as well as outside resources 

to meet the individual needs of those we work with. Our work is based on academic approaches and 

rigor that not only provide a neutral analytical perspective but also provide applied learning 

opportunities. We focus on developing collaborative relationships with our clients and not simply 

delivering an end product. 

The approaches we utilize are insightful, useful, and are all a part of the debate surrounding the topics 

we explore; however, none are fail-safe. Data, by nature, is challenged by how it is collected and how it 

is leveraged with other data sources. Following only one approach without deviation is ill-advised. We 

provide a variety of insights within our work – not only on the topic at hand but also on the resources 

(data) that inform that topic. 

We are always seeking opportunities to bring the strengths of Western Washington University to 

fruition within our region. If you are looking for analysis work or have comments on this report, we 

encourage you to contact us at 360-650-3909 or by email at cebr@wwu.edu. 

 To learn more about CEBR visit us online at cebr.wwu.edu or follow us online through your favorite 

social media stream.  

  facebook.com/westerncebr  

  twitter.com/PugetSoundEF 

  linkedin.com/company/wwu-center-for-economic-and-business-research 

  instagram.com/wwucebr  

The Center for Economic and Business Research is directed by Hart Hodges, Ph.D. and James McCafferty. 
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Overview 
The 2023 Passenger Title IV Survey is a collaboration between Intercity Transit and the Center for 

Economic and Business Research (CEBR) at Western Washington University to collect feedback and 

information about bus passengers and their travel needs. To achieve this objective, field staff were 

recruited and trained by CEBR and deployed from 6 am Monday November 13, 2023, through 7 pm 

Sunday November 19, 2023, to collect responses from bus riders on the bus routes and at key transit 

centers. Intercity Transit staff also conducted two “pop-up” table events at Olympia Transit Center and 

Lacey Transit Center to get the word out early in the survey week. 

After the data collection was completed, the center conducted rigorous data cleaning and validation 

exercises to ensure the accuracy and consistency of the data collected. Statistical tools were used to 

analyze data, and the results are presented in tables and graphs, followed by comprehensive discussions 

of the findings. 

About the Survey 
The Center for Economic and Business Research, located within the College of Business and Economics 

at Western Washington University, conducted the survey and analysis for this project. 

This survey seeks feedback and information from Intercity Transit bus riders. A combination of multiple 

choice and open-ended questions aims to gather information from respondents on ethnicity, income, 

language, their trip with Intercity Transit, and items related to the respondents, such as disability status 

and availability of technology. Respondents were offered a $5 Starbucks gift card for their participation 

(while supplies lasted).  

The survey was distributed by trained field staff to bus riders by paper, targeting a minimum of 500 on-

board and self-administered responses. In addition to the survey being offered in English, the survey 

was also translated into Spanish, German, Korean, and Vietnamese. These languages were determined 

to be the most frequently spoken non-English languages in the Olympia, Lacey, and Tumwater area per 

the Census Bureau American Community Survey (ACS). According to the ACS, 4.46% of the area 

population speak Spanish, 1.47% speak Vietnamese, 1.36% speak German, and 1.01% speak Korean 

which was basically a tie with Tagalog (including Filipino).  

The English survey was mainly self-administered, while the data collection team translated the survey 

from English to the mentioned four other languages to facilitate data collection from riders who are 

Limited English Proficiency (LEP), which is defined as individuals who do not speak English as their 

primary language and who have a limited ability to read, speak, write, or understand the English 

language. Of the four other language surveys, there were only respondents with the Spanish survey. As 

such, the results will be summarized in terms of English survey responses and Spanish survey responses. 

The Appendix to this report shows the actual English survey as well as the surveys that were translated 

into Spanish, German, Korean, and Vietnamese available to respondents. As noted previously, surveyors 

did not have any German, Korean, or Vietnamese survey requests but translations were available per 

the Federal Transit Administration (FTA) 4702.1B Circular guidance. 
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Executive Summary 
The Passenger Title IV survey was met with an overall positive response, and respondents were 

generally willing to participate in the survey. The survey was available in English, Spanish, German, 

Korean, and Vietnamese, with most respondents opting to respond to the English version. There were 

five respondents requesting the Spanish language survey. 

Within the English survey population, we see shifts in the number of responses for each question, which 

are labeled on each table below. Response counts to individual questions range from a low of 311 

responses to a high of 554 responses. The Spanish survey results range from four to five responses per 

question. These ranges are due to the fact that not every respondent answered each question. Survey 

respondents were asked to complete the survey while either waiting for or traveling on the bus, and this 

might have affected response rates if their bus arrived, or they were getting close to their stop and they 

were not able to complete the survey. Additionally, respondents might have chosen not to answer a 

question if they felt it was too personal (such as household income) or a burden (such as the free-

response questions). 

The sample size of the Passenger Title IV survey is more than adequate for the purpose of drawing 

conclusions from the responses. With a minimum of 311 responses to each question, we feel confident 

that the survey sample is representative of the transit-riding population. Also, the answers to the 

demographic questions tell us that we captured a diverse range of perspectives from the standpoints of 

race/ethnicity and gender identity. As there were only five respondents to the Spanish version of the 

survey, the Spanish responses should not be interpreted on their own due to the small sample size. 

However, when combined with the results of the English survey the sample sizer is large enough to be 

representative. 
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Survey Results  

Section 1: Ethnicity, Income, and Language 
General Ethnic Identification (553 respondents)  
A majority of respondents to this question identified as Caucasian (64.1% of survey respondents). The 

second-highest majority of bus riders identified as African American (11.5%), with Hispanic or 

Latino/Latina being the 3rd highest at 10.8% of the survey respondents. All other racial and ethnic 

identities comprised less than 10% of the survey population.  

Survey respondents have reported a wide variety of different ethnic backgrounds, including 11.5% 

African American, 8.4% American Indian/Alaskan Native, 4.6% Asian, 64.10% Caucasian, 10.8% Hispanic 

or Latina/Latino, 2.7% Native Hawaiian, and 8.6% other. 100% of Spanish survey respondents identified 

as Hispanic or Latina/Latino.   

 

Race/ Ethnic Identity English Results Spanish Results 

African American 11.50% 0% 

American Indian/Alaskan Native 8.40% 0% 

Asian 4.60% 0% 

Caucasian 64.10% 0% 

Hispanic or Latina/Latino 10.80% 100% 

Native Hawaiian/Pacific Islander 2.70% 0% 

Other 8.60% 0% 

Total Responses 553 5 

 

The findings of this question correlate with 2020 census data, with the Olympia-Lacey-Tumwater 

metropolitan area being composed of approximately 70% who identify as White/Caucasian. 
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Gender (553 respondents)  

From the responses to this question, we observed that most respondents identified as Male.    

The English survey results reveal a noticeable range in respondents' genders. Of Intercity Transit bus 

riders who responded, 48.5% identified as Male, 32.1% identified as Female, 3.5% identified as 

Transgender, 7.8% identified as Non-Binary, and 2.9% preferred not to respond. The Spanish survey 

shows that 80% of respondents identify as Male and 20% identify as Female.   

 

The gender distribution of respondents to the survey differs from that of the 2020 census in the 

Olympia-Lacey-Tumwater area, with the population of women (51%) rising slightly over that of men 

(49%) according to the census. One theory as to why our survey population doesn’t fit the census 

demographics include men being more likely to work outside the home than women and therefore 

being more likely to commute.  
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People in Household 
Q: How many people are in your household (including yourself)? (411 respondents) 

The results show that most English survey respondents live in a one-person household, closely followed 

by respondents who live in a two-person household. Specifically, for the English survey results, 35% of 

the respondents reside in households alone, 27.3% live in a two-person household, and 12.10% live in a 

four-person household.  

The English survey population (406 respondents) was composed of 35% single-person households, 

27.3% two-person households, 17% three-person households, 12.1% four-person households, 4.2% five-

person households, and 4.4% with six or more people living in a household. As for the Spanish survey 

results (five respondents), 20% reside in a single-person household, 20% reside in a three-person 

household, 40% reside in a four-person household, and 20% reside in a household with six or more 

individuals.   

 

People in Household English Results Spanish Results 

One 35.00% 20% 

Two 27.30% 0% 

Three 17.00% 20% 

Four 12.10% 40% 

Five 4.20% 0% 

Six or More 4.40% 20% 

Total Responses 406 5 

 

In the data for the Olympia-Lacey-Tumwater area in the 2020 Census, the median number of people in a 

household is about 2.5 persons. This survey shows similar results, with respondents more likely to come 

from a three-person and below household, with approximately 79.3% of respondents living in a one, 

two, or three-person household.    
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Household Income 

Q: What is your household income per year before taxes? (483 respondents) 

In both the Spanish and English survey results, there is a large majority of those whose household 

income falls below $16,000. A little over half of the English survey respondents reported earning less 

than $16,000 in annual gross income (50.1%). The smallest percentage of respondents reported earning 

a household income ranging from $85,000 to $94,999 (0.6% of the survey population).   

Data from the English survey showed varying incomes from respondents including 9.4% with a 

household income of $16,000 to $24,999, 5.2% with a household income of $25,000 to $34,999, 15.40% 

with a household income of $35,000 to $44,999, 5.2% with a household income of $45,000 to $54,999, 

1.9% with a household income of $55,000 to $64,999, 3.5% with a household income of $65,000 to 

$74,999, 2.3% with a household income of $75,000 to $84,999, 0.6% with a household income of 

$85,000 to $94,999, 1.9% with a household income of $95,000 to $104,999, and 4.4% with a household 

income of $105,000 or more.   

As for the Spanish survey respondents, 75% reported a household income of less than $16,000, and 25% 

reported a household income of $35,000 to $44,999.  

 

Household Income English Results Spanish Results 

Less than $16,000 50.10% 75% 

$16,000 to $24,999 9.40% 0% 

$25,000 to $34,999 5.20% 0% 

$35,000 to $44,999 15.40% 25% 

$45,000 to $54,999 5.20% 0% 

$55,000 to $64,999 1.90% 0% 

$65,000 to $74,999 3.50% 0% 

$75,000 to $84,999 2.30% 0% 

$85,000 to $94,999 0.60% 0% 

$95,000 to $104,999 1.90% 0% 

$105,000 or more 4.40% 0% 

Total Responses 479 4 

 

Data from the U.S. Department of Housing and Urban Development shows that the median family 

income for Olympia-Tumwater is $102,500, which includes all family sizes. With only 4.4% of household 

incomes larger than $105,000, this median income is unlikely to fit survey respondents. The household 

incomes of most survey respondents are lower than $102,500. According to the Housing Authority of 

Thurston County website updated May 15, 2023, Low-Income households (Family Size of 4) are those 

that make 80% of the median income or $82,000, Very Low-Income households make 50% of the 

median income or $51,250, and Extremely Low-Income households make 30% of the median income or 

$30,750. Applying these definitions to the survey responses for this question, a majority of respondents 

come from Extremely Low-Income households. 
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Ability to Speak English 
Q: How well would you describe your ability to speak English? (452 respondents) 

Respondents of the survey reported a variety of language proficiencies, including 89.3% who speak 

English very well, 8.9% who speak English well, 1.3% who speak English not well, and 0.4% who do not 

speak English. The results also reveal that 40% of the Spanish survey respondents do not speak English 

well, and 60% do not speak English at all. 
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Primary Language 
Q: What Primary Language do you speak at home? (467 respondents) 

Survey results showed a large majority of Intercity Transit riders speak English primarily at home with 

Spanish being the next language most frequently used at home.   

Survey respondents reported a variety of primary languages being spoken at home, including 95.7% 

English speakers, 1.9% Spanish speakers, 0.2% Russian speakers, 0.4% Vietnamese speakers, 0.2% 

Chinese speakers, and 1.5% whose primary language is other than those listed on the survey. 75% of 

Spanish survey respondents were Spanish speakers, and 25% speak other languages. 

Primary Language English Results Spanish Results 

English 95.70% 0% 

Spanish 1.90% 75% 

Korean 0.00% 0% 

Russian 0.20% 0% 

German 0.00% 0% 

Vietnamese 0.40% 0% 

Chinese 0.20% 0% 

Other 1.50% 25% 

Total Responses 463 4 
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Section 2: Tell Us About Your Intercity Transit Trip 

Route Information 

Q: What is the route direction (outbound/inbound)? (441 respondents) 

In this question, the outbound route direction typically indicates that the bus is moving away from a 

transit center. The inbound route direction typically indicates that it is moving towards a transit center.  

The survey data shows that of the English respondents, over half were heading outbound from a transit 

center. In contrast, the Spanish survey data shows that all were heading inbound to a transit center. 

The results of the English survey showed that 35.9% were traveling inbound and 64.1% were traveling 

outbound. The entire Spanish survey population (four respondents), representing 100% of the 

respondents, were heading in the inbound direction.  
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Location Before Beginning Trip 
Q: Where did you come from to board this specific bus? (427 respondents) 

From the data collected, a majority of respondents came from their homes. However, these responses 

show no connection to time of day and day of the week.  

Of those who responded to the English survey, 44.8% came to the bus stop from their home, 10.4% 

came to the bus stop from their workplace, 5.5% came to the bus stop from their school, 26.8% came to 

the bus stop from running errands, 0.2% came to the bus stop from a special event, and 8.8% came to 

the bus stop from a location not listed on the survey such as a friend or relative’s house.    

Results of the Spanish survey revealed that 40% of respondents came from their homes, 40% came to 

the bus stop from work, and 20% came from running errands. 

Where did you come from to board the bus? English Results Spanish Results 

Home 44.80% 40% 

Work 10.40% 40% 

School 5.50% 0% 

Errands 26.80% 20% 

Visting family/friends 3.60% 0% 

Attending a special event 0.20% 0% 

Other 8.80% 0% 

Total Responses 422 5 

 

  



14 | P a g e  
 

Travel to Bus Stop 
Q: How did you get to the bus stop to board this bus? (486 respondents) 

The data shows a majority of riders walk to the bus stop to board the bus.  

Those who responded to the English survey composed of 80.2% who walked to the bus stop, 2.7% who 

biked to the bus stop, 0.2% who carpooled and parked to get to the bus stop, 3.1% who were dropped 

off at the bus stop, 10.2% who transferred from another Intercity Transit route, 0.8% who drove to an 

area park & ride, 1.5% who transferred from a non-Intercity Transit route, and 1.2% who responded to 

the survey question with “other”.   

Five Spanish survey respondents indicated that they walked to the bus stop (80%), and 20% were 

dropped off at the bus stop. 

 

Travel to Bus Stop English Results Spanish Results 

Walked 80.20% 80% 

Biked 2.70% 0% 

Carpooled & Parked 0.20% 0% 

I was dropped off 3.10% 20% 

Transferred from IT Route 10.20% 0% 

Drove to an area Park & Ride 0.80% 0% 

Transferred from a non-IT Route 1.50% 0% 

Other 1.20% 0% 

Total Responses 481 5 
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End Destination 
Q: Where are you going now? (483 respondents) 

According to the survey responses, a majority of respondents were traveling home. 

The English survey results indicate that from the bus stop, 37.9% of the respondents were traveling 

home, 14% were commuting to work, 5.4% were going to school, 28.2% were running errands, 6.5% 

were going to visit family/friends, 1.3% were on their way to a special event, and 6.7% responded that 

they were going somewhere other than those listed. For this question, the English Survey had 478 

respondents. Of the five Spanish survey respondents, 40% were traveling home, and 60% were running 

errands. 

 

Where are you going now? English Results Spanish Results 

Home 37.90% 40% 

Work 14.00% 0% 

School 5.40% 0% 

Errands (Shopping, appointment, etc.) 28.20% 60% 

Visiting family/friends 6.50% 0% 

Attending a special event 1.30% 0% 

Other 6.70% 0% 

Total Responses 478 5 
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Method of Transportation to Final Destination 
Q: How will you get to your final destination? (473 respondents) 

The survey data shows a range of responses to how respondents will get to their final destinations. Over 

half of the respondents in both surveys indicated that they would walk to their final destinations.  

Within the English survey population, 67.7% reported that they planned to walk to reach their final 

destination, 3.2% planned to bike to their final destination, 23.9% expected to transfer to another route, 

0.6% were going to use Uber/Lyft to get to their final destination, 2.1% planned to get a ride from 

someone else to reach their destination, and 2.4% responded that they would reach their final 

destination with another option not listed.   

The Spanish survey found that 60% were going to walk to reach their final destination, and 40% would 

transfer to another route to reach their final destination. 

How will you get to your final destination? English Results Spanish Results 

I will walk 67.70% 60% 

I will bike 3.20% 0% 

I will transfer to another route 23.90% 40% 

Uber/Lyft 0.60% 0% 

I will get a ride from someone 2.10% 0% 

Other 2.40% 0% 

Total Responses 468 5 
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Length of Time until Final Destination 
Q: How long will your trip take from start to finish including all parts of the trip (walking, biking, etc.)? 

(465 respondents) 

For a majority of respondents (26.30%), the trip to their final destination takes approximately 30 

minutes to an hour to complete. However, respondents' answers vary widely within the English survey 

data, with all answers coming close to capturing at least 10% of the survey population. 

Data from the English survey suggests that 21.7% of respondents would take less than 15 minutes to 

reach their final destinations. For 25.2%, it would take 15 to 30 minutes; for 26.3%, it would take 30 to 

60 minutes; for 17.4%, it would take one to two hours; and for 9.3% of respondents, it would take over 

two hours to reach their final destination.   

As for the Spanish survey, 40% of respondents reported an expected trip time of 15 to 30 minutes, while 

the remaining 60% said it would take 30 to 60 minutes.    

Overall, Intercity Transit’s bus service is working well with 47% of rider trips taking less than 15 minutes 

to 30 minutes. However, there is room for improvement in that 53% of rider trips take 30 minutes to 

over two hours. 

 

Length of Time Until Final Destination English Results Spanish Results 

Less than 15 minutes 21.70% 0% 

15 to 30 minutes 25.20% 40% 

30 to 60 minutes (1 hour) 26.30% 60% 

1 hour to 2 hours 17.40% 0% 

More than 2 hours 9.30% 0% 

Total Responses 460 5 
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Intercity Transit Bus Usage (per month) 
Q: In a typical month, how often do you use an Intercity Transit bus? (491 respondents) 

From the data collected, most of those who responded to the survey question ride Intercity Transit 

buses six to seven days per week. The data shows most survey respondents are regular Intercity Transit 

users, with 94.8% of respondents riding the bus at least once a week.  

Regarding the English survey population (487 respondents), 55.4% ride Intercity Transit buses six to 

seven days per week, 28.5% ride buses four to five days per week, 10.9% ride buses one to two days per 

week, 2.9% ride buses less than ten days per month, and 2.3% rarely utilize Intercity Transit fixed-route 

service.  

Results from the Spanish survey show that 50% ride Intercity Transit buses six to seven days per week, 

25% ride buses four to five days per week, and 25% ride buses 1-3 days per week. 

Intercity Transit Bus Usage (per month) English Results Spanish Results 

6-7 days per week 55.40% 50% 

4-5 days per week 28.50% 25% 

1-3 days per week 10.90% 25% 

Less than 10 days per month 2.90% 0% 

I rarely ride 2.30% 0% 

Total Responses 487 4 
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Length of Intercity Transit Bus Usage 
Q: How long have you been riding Intercity Transit? (463 respondents) 

Responses to this question were relatively evenly divided among the possible answers. The highest 

percentage of respondents (21.4%) has been riding with Intercity Transit for more than a decade.  

Regarding the English respondents, 19.2% reported riding Intercity Transit buses less than six months, 

11.3% have been riding buses between six to 12 months, 15% have been riding buses between one to 

two years, 18.3% have been riding buses for three to five years, 14.8% have been riding buses for six to 

10 years, and 21.4% have been riding the bus for over 10 years.  

Of the four people who participated in the Spanish survey, 25% have been riding the Intercity Transit 

buses for less than six months, 25% have been riding buses for six to 12 months, 25% have been riding 

the buses for three to five years, and 25% have been riding the buses for six to 10 years. 

Length of Intercity Transit Bus Usage English Results Spanish Results 

Less than 6 months 19.20% 25% 

6-12 months 11.30% 25% 

1-2 years 15.00% 0% 

3-5 years 18.30% 25% 

6-10 years 14.80% 25% 

More than 10 years 21.40% 0% 

Total Responses 459 4 
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Best Way to Receive Information about Intercity Transit 
Q: What is the best way to get you information about Intercity Transit? (315 respondents) 

Of those who responded to the survey question, a majority of respondents reported that the Intercity 

Transit website provides the best method for them to receive information about bus routes and news 

related to Intercity Transit. According to bus riders, the next best method is signs and announcements 

within the buses themselves.   

The English survey results show that of the 311 respondents, 48.2% noted that the best way to receive 

information on Intercity Transit is through the website, 5.5% find rider alerts to be the best method to 

receive information, 0.3% find a GovDelivery subscription the best method to receive information. 9.3% 

find customer service the best method to receive information, 4.5% find friends/others on the bus to be 

the best method to receive information, 6.4% find in-person Customer Service at Olympia Transit Center 

to be the best method to receive information, 9.6% believe that signs/announcements placed inside the 

buses to be the best method for them to receive information, 8.4% find the bus driver to be the best 

method to receive information, 1.6% find social media the best method to receive information, and 

6.10% find that a method other than those stated would be the best method for them to receive 

information.   

The Spanish survey found that 25% find rider alerts the best method for them to receive information on 

Intercity Transit, 25% find Customer Service to be the best method for them to receive information, 25% 

find friends/others on the bus to be the best method for them to receive information, and 25% see 

social media the best method for them to receive information. A total of four people answered this 

question on the Spanish survey. 

For this question, we see the least number of responses, only receiving a collective 315 responses across 

both versions of the survey of the original 554 possible responses. One possible reason for this lower 

response rate is that transit riders who don’t own a cell phone might have declined to answer this 

question if they felt it didn’t pertain to them. The next question on the survey asks about cell phone 

ownership, leading to some insight on this topic. Another potential reason is simply that the question 

requires more thought to be put into the answer than some of the other questions in the survey, which 

can lead to lower response rates. 

Best Way to Receive Information about Intercity Transit English Results Spanish Results 

Intercity Transit Website 48.20% 0% 

Rider Alerts (email/text/posted on bus stops) 5.50% 25% 

GovDelivery subscription 0.30% 0% 

Customer Service 9.30% 25% 

Friends/others on the bus 4.50% 25% 

Olympia Transit Center (OTC) in person Customer Service 6.40% 0% 

Signs posted inside buses and/or announcements 9.60% 0% 

Bus Drivers 8.40% 0% 

Social Media (Facebook, Instagram, etc.) 1.60% 25% 

Other 6.10% 0% 

Total Responses 311 4 
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Smartphone Usage 
Q: Do you use a smartphone? (430 respondents) 

This question provides information that can help with the previous question within the survey (Q: What 

is the best way to get you information about Intercity Transit?). For instance, if most Intercity Transit bus 

riders have smartphones, it gives us a perspective on how many bus riders have access to social media 

or rider alerts connected to smartphone usage. This also grants the perspective that online information 

may only work for some bus riders, and the need for online and offline information for bus riders is 

necessary to include all bus riders.   

Of English survey respondents, 85.7% use a smartphone, and 14.3% do not. Of those who responded to 

the Spanish survey, 75% of respondents use a smartphone, and 25% of respondents do not. 
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Current Work Status 
Q: What best describes your current work status? (448 respondents) 

Survey results showed most respondents work from outside the home followed by those unemployed or 

not currently working.  

Of the English respondents, we find that 6.3% work from home, 34.5% work from outside the home, 

10.4% are students, 21.4% are unemployed or not working, 8.8% are retired or semi-retired, 12.6% are 

unable to work, 2.7% are not working for pay or are not currently looking for employment, and 3.4% 

describe their current work status as “other than the options listed”.  

The Spanish survey found that 50% work outside the home and 50% are currently unemployed.  

As of December 2023, the U.S. Bureau of Labor Statistics reports that the current unemployment rate in 

the Olympia-Lacey area is 4.7%. This corresponds to the data showing a large unemployment 

percentage for Intercity Transit bus riders. 

 

Current Work Status English Results Spanish Results 

Work from home 6.30% 0% 

Work outside the home 34.50% 50% 

Student (full or part time) 10.40% 0% 

Unemployed or not working 21.40% 50% 

Retired or semi-retired 8.80% 0% 

Unable to work 12.60% 0% 

Not working for pay or not looking for employment 2.70% 0% 

Other 3.40% 0% 

Total Responses 444 4 
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Disabilities 
Q: Do you have any disabilities that impact how you use the bus? (467 respondents) 

A majority of survey respondents reported that they do not have a disability that impacts how they can 

use Intercity Transit buses.   

Analysis of the English survey revealed that 81.4% of respondents do not have a disability, and 18.6% do 

have a disability that affects how they use Intercity Transit. Of the five people who responded to the 

Spanish survey, 80% do not have a disability, and 20% do have a disability that affects how they use 

Intercity Transit.  
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Free Response Question Analysis 
Q: What route are you on now and which routes do you generally ride? 

Survey respondents reported riding a large variety of routes and stated what routes they generally ride. 

The most common routes being reported were Route 62A Martin Way/NE Lacey, which travels between 

the Olympia Transit Center (OTC) and Orion at Willamette, and Route 62B Martin Way/The Meadows, 

which travels between the Olympia Transit Center and Pacific Highway at Rockcress. This makes sense 

since both routes combined offer 15-minute frequency between OTC and Martin Way at Marvin Road in 

Lacey. Other common routes included Routes 41, 45, 48, 64, 66, 68, 94, and 620. These routes serve 

Capitol Mall (Route 45), Evergreen State College (Routes 41 and 48), Amtrak Station (Route 64), Lacey 

Corporate Center (Route 66), Yelm Walmart (Route 94), and 512 Park and Ride (Route 620).   

There are many factors that impact a rider’s experience such as direction of travel, speed of the route, 

where the route travels, convenience of the schedule including frequency, and transfer impacts 

(whether they must transfer to another route to reach their destination and how long they must wait to 

make the transfer). The survey did not offer a chance to elaborate on factors such as these. This was 

intentional because the survey needed to be short and concise. 
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Q: How many minutes did it take you to get to the bus stop? (521 respondents) 

Survey respondents reported a wide variety of times it takes them to access bus service, ranging from 

one minute to 90 minutes. The research found that approximately 75% of respondents reported it takes 

one to 10 minutes to reach their intended bus stop, meaning that for most respondents, transit service 

is very easy to access.  

Overall, 396 respondents take one to 10 minutes to reach the bus stop, 95 respondents take 11-20 

minutes to get to the bus stop, 17 respondents take 21-30 minutes to reach the bus stop, two 

respondents take 31-40 minutes to reach the bus stop, six respondents take 41-50 minutes to reach the 

bus stop, four respondents take 51-60 minutes to get the bus stop, and one respondent takes 90 

minutes to reach the bus stop. 

 

 

Although not captured in this study, information about how the respondents get to the bus stop would 

have provided further details on why it may take the respondents' varying amounts of time. For 

example, if two respondents are traveling to the same bus stop from very close starting places, we 

would be able to tell if one is getting to the bus stop faster than the other due to them driving a car 

instead of walking. 

 

396

95

17 2 6 4 0 0 1
0

50

100

150

200

250

300

350

400

450

(0-10) (11-20) (21-30) (31-40) (41-50) (51-60) (61-70) (71-80) (81-90)

To
ta

l N
u

m
b

er
 o

f 
R

es
p

o
n

d
en

ts

Total Time to Get to Bus Stop (In Minutes)

Time to Get to Bus Stop



26 | P a g e  
 

Cross-Tab Analysis 
To better understand the factors that influence a respondent’s decisions surrounding their bus trip, we 

performed a cross-tab analysis on the basis of race/ethnicity and gender identity. This kind of analysis, 

which compares the results for one or more variables with the results of another variable, enables us to 

compare responses among demographic groups and identify areas that might disproportionately affect 

one group over another. Examples of questions a cross-tab analysis enables us to answer are: 

• How do methods of traveling to the bus stop differ between Asians and African Americans? 

• How do expected total bus trip times differ between men and women? 

We decided to perform the cross-tab analysis on three questions from the Intercity Transit Title VI 

survey:  

1) How did you get to the bus stop to board this bus?  

2) How will you get to your final destination? and  

3) How long will your trip take from start to finish including all parts of the trip? 

 

The demographic groups we used in the analysis were answers by respondents to questions of 

race/ethnicity and gender identity. Results are detailed in the tables below each question. 
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Travel to Bus Stop 
Q: How did you get to the bus stop to board this bus? 
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Walked 80.2% 78.9% 87.2% 81.8% 79.2% 84.0% 76.9% 80.4% 81.8% 76.5% 73.2% 

Biked 2.7% 3.5% 0.0% 0.0% 3.2% 4.0% 0.0% 3.8% 1.9% 5.9% 2.4% 

Carpooled & 
Parked 

0.2% 0.0% 0.0% 0.0% 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 2.4% 

I was 
dropped off 

3.1% 7.0% 5.1% 9.1% 1.3% 2.0% 7.7% 3.8% 3.9% 5.9% 0.0% 

Transferred 
from IT 
Route 

10.2% 3.5% 5.1% 4.5% 12.5% 8.0% 7.7% 8.5% 9.1% 11.8% 14.6% 

Drove to an 
area Park & 
Ride 

0.8% 3.5% 0.0% 0.0% 0.6% 0.0% 0.0% 0.0% 1.3% 0.0% 4.9% 

Transferred 
from a non-
IT Route 

1.5% 3.5% 2.6% 4.5% 1.3% 0.0% 7.7% 2.6% 0.0% 0.0% 2.4% 

Other 1.2% 0.0% 0.0% 0.0% 1.6% 2.0% 0.0% 0.9% 1.9% 0.0% 0.0% 

 

The table above can be interpreted as “78.9% of African American respondents walked to the bus stop, 

compared to 80.2% of all respondents.” 

Consistent across all demographic lines was that most respondents walked to the bus stop. However, 

there are still some differences in the size of this percentage. The demographic group with the highest 

percentage of walking respondents was American Indian/Alaska Native, with 87.2% of respondents 

having walked to the bus stop. On the other end of the scale, non-binary/non-conforming respondents 

were the least likely to have walked to the bus stop, with 73.2% of responses. 

Other notable aspects of the table include: 

• Transgender respondents were more likely to bike or get dropped off at the bus stop than the 

rest of the survey population. 

• African Americans, Asians, and Native Hawaiian/Pacific Islanders are more likely to have 

transferred from a non-IT route, suggesting further travelling times from areas where Intercity 

Transit doesn’t operate. 

• Non-binary/non-conforming respondents are the most likely to have carpooled to the bus stop. 

• Caucasians are more likely than any other racial or ethnic group to have transferred from 

another IT route. 
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Method of Transportation to Final Destination 
Q: How will you get to your final destination?  

 

A
ll 

R
es

p
o

n
d

en
ts

 

A
fr

ic
an

 A
m

e
ri

ca
n

 

A
m

er
ic

an
 In

d
ia

n
/ 

A
la

sk
an

 N
at

iv
e

 

A
si

an
 

C
au

ca
si

an
 

H
is

p
an

ic
 o

r 

La
ti

n
a/

La
ti

n
o

 

N
at

iv
e 

H
aw

ai
ia

n
/ 

P
ac

if
ic

 Is
la

n
d

er
 

M
an

 

W
o

m
an

 

Tr
an

sg
en

d
er

 

N
o

n
-b

in
ar

y/
n

o
n

-
co

n
fo

rm
in

g 

Walked 67.7% 63.5% 87.5% 85.0% 65.8% 68.5% 80.0% 65.8% 68.0% 86.7% 75.0% 

Biked 3.2% 1.9% 0.0% 0.0% 4.3% 5.6% 0.0% 3.1% 3.3% 0.0% 2.5% 

Transfer to 
another 
route 

23.9% 28.8% 10.0% 10.0% 25.6% 22.2% 20.0% 26.8% 23.5% 6.7% 20.0% 

Uber/Lyft 0.6% 3.8% 0.0% 0.0% 0.3% 0.0% 0.0% 0.0% 0.7% 0.0% 0.0% 

Get a ride 
from 
someone 

2.1% 1.9% 0.0% 5.0% 2.3% 1.9% 0.0% 1.8% 2.6% 6.7% 2.5% 

Other 2.4% 0.0% 2.5% 0.0% 1.7% 1.9% 0.0% 2.6% 2.0% 0.0% 0.0% 

 

The table above can be interpreted as “63.5% of African American respondents expect to walk to their 

final destination, compared to 67.7% of all respondents.” 

Differences between demographic groups are most notable in answer categories that have a high 

percentage of respondents. Looking at the “walk” answer choice in the table above, we can see a higher 

percentage of American Indian/Alaskan Native respondents than any other racial or ethnic group. 

African American and Caucasian responses show that these groups anticipate walking to their final 

destination at a lower-than-average rate. More generally, women are more inclined to walk to their final 

destination than men, although Transgender and Non-binary/non-conforming respondents had the 

highest rates of walking out of the gender-identity demographic groups. 

Other notable aspects of the table include: 

• Very few respondents (0.6%) plan to take an Uber or Lyft to their final destination, but those 

that do are more likely to be African American. 

• African Americans reported being the most likely to transfer to another route, possibly 

indicating further travel distances. 

• Respondents who are Transgender were the least likely to bike and the most likely to get a ride 

from someone. 

• The responses of women align closely with the average response to this question. 

• Men were the most likely group to respond that they would use an “other” form of 

transportation to reach their final destination. 
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Length of Time until Final Destination 
Q: How long will your trip take from start to finish including all parts of the trip (walking, biking, etc.)? 
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Less than 15 
minutes 

21.7% 22.9% 31.6% 16.7% 23.8% 18.9% 18.2% 22.9% 21.1% 0.0% 23.8% 

15-30 
minutes 

25.2% 16.7% 23.7% 27.8% 21.8% 37.7% 18.2% 26.5% 23.1% 38.9% 31.0% 

30-60 
minutes 

26.3% 31.3% 18.4% 38.9% 27.7% 30.2% 27.3% 22.9% 30.6% 33.3% 31.0% 

1-2 hours 17.4% 18.8% 15.8% 5.6% 17.8% 7.5% 18.2% 17.5% 17.7% 16.7% 11.9% 

More than 2 
hours 

9.3% 10.4% 10.5% 11.1% 8.9% 5.7% 18.2% 10.3% 7.5% 11.1% 2.4% 

 

The table above can be interpreted as “22.9% of African American respondents anticipated their trip 

taking less than 15 minutes, compared to 21.7% of all respondents.” 

Perhaps the most interesting question analyzed in the cross-tab analysis, these responses highlight some 

notable discrepancies between demographic groups. African Americans and Native Hawaiian/Pacific 

Islanders are most likely to report longer expected trip times, having some of the highest percentages in 

the 1-2 hours and more than 2 hours categories. American Indian/Alaska Natives apparently are most 

likely to take short trips, capturing the highest percentage for the less than 15 minutes response. 

It is important to note that while we can make inferences from the cross-tab analysis tables, they are 

not to be used as hard scientific evidence of any applicable phenomenon. Instead, they give a good 

indication of where further research is needed to understand why there are discrepancies in transit 

times and methods between racial/ethnic and gender identity demographic groups. Small sample 

populations and potential response bias means that any reported statistic from these tables should 

include the caveat “of the sampled population.” 

Other notable aspects of the table include: 

• Zero transgender respondents reported taking a trip shorter than 15 minutes compared to 

21.7% of total respondents. 

• Non-binary/non-conforming respondents were the least likely to take a long trip (more than 2 

hours). 

• Men are more likely than women to both take shorter and longer trips, with women being more 

likely to take medium-length trips. 
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Appendix 
English Survey 
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Spanish Survey
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German Survey 
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Vietnamese Survey 

 



37 | P a g e  
 

 

 



38 | P a g e  
 

 

Korean Survey 
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