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Social Marketing: 
Influencing Behaviors for Good  

•
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Similar to Commercial Marketing  

 



Exchange Theory  
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Customer Orientation  
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Customer Orientation 
 

https://www.youtube.com/watch?v=TPws8V2U29M
http://www.intercitytransit.com/vanpool


Segmented Audiences  
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Finding New Channels 
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4Ps: Product, Price, Place, Promotion 
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Measurable Results 
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Leveraging Partnerships  
Examples to help raise awareness:  

•

–

–

•

–

–
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https://spscc.edu/campus-life/parking-transportation


City of Tacoma – Healthy 
Neighborhoods Project 
 –

 

 



Poetry on the Bus  
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–

 



Take Aways  
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Questions? 
Rena Shawver - MCO Manager 

360-705-5842 

rshawver@intercitytransit.com 

  


